[image: image1.jpg]DO THIS OR DIE.

s this ad some kind of trick?
No. But it could have been.
And at exactly that point res

o die decision for American busin:
We in advertising, together with our

clients, have all the power and skill to

O so we think.
‘Wrong. We can't fool any

mentality in this country; every six-
year-old has one.
‘We are a nation of smart people.
And most smart peopl
advertising because most adver

‘And above all, the messages we put

on those pages and on those tel

vision screens must be the truth. For
ith the truth, we di

Now. The other side of the coin.

Telling the truth about a product de-
mands a product that's worth telling
the truth about.

Sadly, s0 many products aren't.

So many products don't do anything.
better. Or anything different. So many
don’t work quite right. Or don't as
simply don't

He catches on. And at
‘That's the lesson to rememb
Unless we do, w di

the mountain of advertising and manu.
facturing drivel.

That day we

We'll die in our marketplace. On our
shelves. In our gleaming packages of
empty promises.

Not with a bang. Not with a whimper.

But by our ownskilled hands.
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[image: image3.jpg]ThisVolkswogen rissed the boot.

The chrome sip o tho glove conparinent
s blemished ond must bo reploced. Choncor
oo you wouldn't bove noiced it; Ispector
Kort Kroner did

Thore ore 3389 mon ot our Wollsburg foc.
torywith only ane ob: o rspect Voliagerns
ot sachstoge of producton. B000Volkmmagen:
ore produced daily;thro are more nspeciors

Lemon.

ihon cors)

Erery thock aborber i fesed (st check
g won't 4o, overy windshild is sconned
VWs hove beon reocted for surloca scrotches
boraly visble o tho eye

Frol inspoction is racly somathingl VW
fnspectors 1 och cor of the lno onto tho
Forkionspritond cor ot snd) ote p 169
chock points, gun chead 1o the outomatic

brcko stand, ond s0y "n0" fo ane VW out of
iy
This preoccupotion with dotail mesns the
VW loss longer ond roguices los maint.
nonce, by ond lorge, hon ofher cors. I oo
meons o used YW doprociotes
loss thon any othor cor
‘Wo plck the lomons; you got
the plurs.



 
[image: image4.jpg]Do you have the right kind of wife for it?





[image: image5.jpg]I¥'s unusual to drive the vehicle
you were conceived in.

Love was everywhere
the year you were born. Love on
sheepskins now moth-eaten. Love
on thick pink polyester rugs now
burned to ashes. Love in commu-
nes now long shut down. Love un-

der trees that were cut down sin-
ce. Love on beaches now washed
away, in countries with new na-
mes. Love without even taking off
their now outdated clothes. Love on
music nobody remembers and fol-

lowing gurus now turned realtors.

Come fo think of it, apart from you
and the Volkswagen Van,
there isn't much left of
those years.
The Van is 60.
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[image: image7.jpg]It's ugly, but it gets you there.
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[image: image9.jpg]It has carried all the world’s ideals.
The door must not have been shut right.

Imagine all the people hol-
ding hands, the liberation of our
comrades, sexual liberation, the
end of capitalism, of profit, of op-
pression, the ongoing struggle, a
free Vietnam, free love, the smell of
incense burning, the smell of bras

burning, the smell of goat cheese
and patchouli, Cuba si, nuclear no
thanks, nan trugarez, nein danke,
gurus, shamans, chakras, little red
books, the road to Katmandu, to
Goa, the road again, Afghan jac-
kets, Indian shirts, Swedish pretty

hitchhikers, bell-bottoms, sheeps-
kin vests... When you realize eve-
rything the VW Van has lost on the
way, you wonder how its
reputation has made it
infact. =

The Van is 60.
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